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Advertising Tip Sheet

This tip sheet provides suggestions about how to place Faces of Influenza-specific advertisements in local print and online media outlets.  

General Advertising Tips:

· Individual media outlets vary in their processes for advertising.  You should touch base with outlets where you are interested in placing ads to understand their lead times and ad requirements.  

· Take a close look through the Faces of Influenza tool kit materials, including the initiative’s talking points.  Knowing these messages will help you make a better decision about which outlets to approach in your area. 

· When determining which outlets are the best fit for the Faces of Influenza ads, be sure to ask the advertisers what their target demographics are, as well as their audience reach.  The primary target audience for this campaign is women at least 30 years of age because women are generally the health-care decision makers for their families. 

· Be sure to provide as much detail as possible about your organization and the need for this influenza-specific advertising within the community.  Often times, advertisers offer non-profit discounts, and in some cases, advertisers may take on the entire cost of the ad as a public service effort.  

· If advertising in sister publications, ask for a discounted rate.

· Along with local newspapers and online outlets, research local company newsletters, including retailers, local businesses, etc. to determine their interest in including the template ads in their publications and/or online sites. 

Print Advertising Tips:

· Generally, daily local print outlets require 2 to 3 weeks lead time to reserve ad space.  Once you have determined the print outlets where you would like to advertise, make sure to reserve the appropriate ad space as soon as possible to ensure your ad is placed on the date and within the outlet’s section of your choice.
· For example, if you would like to advertise a vaccination clinic event held on November 15, you want to make sure to advertise 2 to 3 weeks before the event — at the end of October or beginning of November — in the health and/or events section(s) of the outlet to ensure attendance.
· Some local papers and magazines can help resize ads to fit their requirements.  
· Once you’ve chosen the outlets where the ad will run, work with your contact at the newspaper or magazine to resize the template print ad provided in your tool kit to fit the outlet’s requirements.  If the outlet cannot resize the ad, then it will have some extra white space surrounding it, which is not a problem. 
· To help localize advertising efforts, the template print ad provided in this tool kit has two versions – black and white and color.  Each version has placeholders where you can insert specific local information.  
· Please make sure to insert information specific to your local community into the text below the focus picture of the template print ad.
· In the larger space, you can insert the name of your organization.  You may also add specific Faces of Influenza messages that may appeal to the local community and date, time, and location of any influenza-specific event(s).
Online Advertising Tips:

· In some cases, online newspaper outlets’ advertising rates are based on the number of impressions purchased instead of the number of days or weeks an ad would stay on the site.  

· For example, a Web ad in the news section of an online newspaper may cost $500 for 25,000 impressions.  Once 25,000 impressions are reached, the ad is no longer available on the site.  

· In your area, there may be popular and cost-effective local community Web sites that are worth investigating, such as the Web site for a local hospital.   

· On your tool kit CD-ROM, you will find a Faces of Influenza Web ad that also doubles as a tool that organizations can place on their Web site to link directly to the Faces of Influenza site.  
Broadcast Advertising Note:

· While the Faces of Influenza campaign does not include any broadcast ads, the program does feature public service announcements (PSA), which are being distributed on a national basis.  Not to be confused with broadcast advertising, PSAs are aired by television and radio stations as a community service.  To view the Faces of Influenza PSAs, go to www.facesofinfluenza.org and click on Public Service Announcements.  The 2009-2010 PSAs will be posted in the fall and will feature national spokesperson, Kristi Yamaguchi.  If you’d like to order the PSA to share with your local radio and television stations, to air as a community service (not as a paid placement), see the PSA Request Form in this section of your tool kit.
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