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A Guide to Local Faces of Influenza Media Outreach

There are four basic types of media that reach residents in your community – print publications, television stations, radio programs, and the Internet.  The most effective way to spread the word about the Faces of Influenza campaign and your involvement with residents in your area is to use these outlets. The following tips and suggested media strategies will help you understand the differences between these outlets and improve your Faces of Influenza media outreach efforts. 

Following this document are tips and a worksheet that will help you develop your local media list. Development of a local media list will allow you to effectively target your media outreach efforts.  

Basic Media Outreach Tools: 

Each media outlet will deliver the news in a different way, but each will need at least one of the following items in order to cover the Faces of Influenza initiative: 

· The General Awareness Press Release Template: The Faces of Influenza template press release is a tool that you can use to introduce the initiative to the media. A press release may get the program mentioned on the radio and television. Smaller newspapers may even reprint your entire press release or a portion of it. 
· The Clinic Press Release Template and Event Press Release Template: Hosting a local Faces of Influenza vaccination clinic or any type of special event is a great way to get your local newspapers, television stations, and radio stations to cover the Faces of Influenza initiative. These press release templates are tools that you can use to let the media know about your event. 
· A Spokesperson: A spokesperson is anyone who is authorized to speak to the press on behalf of the Faces of Influenza initiative and convey the importance of annual immunization. A spokesperson might be a local doctor, a Lung Association representative, a local celebrity, or a local “face” of influenza – someone in your community who has been affected by the disease.  Your local spokesperson should know and understand the program’s key talking points.  A spokesperson should be available in person for press interviews at all Faces of Influenza events.  (A document with the talking points is also included in this kit.)
Tips for effective communication with the media:  

You have been provided with basic local media outreach materials. How do you get these materials to the right reporters and get them interested in the Faces of Influenza initiative? 

· Send your contacts an e-mail or fax with the information that you want them to publish or broadcast along with your contact information.  (Use your media list that you’ve developed with the media list worksheet found in this kit.)

· Remember the type of outlet you are contacting.  For instance, a television producer will need visual elements for their story while a print reporter will want to talk to a spokesperson. 

· Tailor the information to the outlet that you are contacting (ie, emphasize influenza in children if you are contacting a parenting publication).

· Follow-up with a timely telephone call the same day or the following morning to ensure that the editor, producer, or reporter has received the information and to gauge their interest in the information. 

· Practice what you will say to the reporter before you pick up the telephone using the talking points as your guide.  (A document with the talking points is also included in this kit.) Your message to the reporter should be short and to the point. 

· Keep a record of whom you contact.  If you reach the wrong person, always ask for the correct contact.

· Always follow up.  Never assume that a reporter will return your telephone calls.

· Find out what the media contact needs from you in order to cover your information or event.

· Lead time - How much time does the reporter need to develop the story and what deadline is the reporter working under?

· Story elements - Does your event or site provide an interesting visual?  Are there any people with an interesting personal story about influenza?  Do you have a spokesperson that can speak about influenza and the Faces of Influenza program?

· Offer to assist with additional information - For example, you may want to send more detailed information: 

· The “Are You a ‘Face’ of Influenza?” Quiz might be useful to a local magazine editor or newsletter publisher.  (This quiz is in the consumer education section of this kit.) The Faces of Influenza Fact Sheets offer statistics on the disease that would be useful to any reporter.  (These fact sheets are in the consumer education section of this kit.)

· Offer local statistics about the incidence of influenza in your community in an average year.  According to the Centers for Disease Control and Prevention (CDC), 5% to 20% of a given US population will suffer from influenza in an average year.  To calculate the impact on your area, you’ll need to find out the population of your area. You can find city and county census information by going to http://www.factfinder.census.gov/. Once you’ve determined the population for your area, multiply your community’s population by 5% and again by 20%. Then you can say between ___ and ___ of [insert city or county] area residents will suffer from influenza in an average year.

· Prepare your spokesperson for his or her interview to ensure that the proper message is conveyed.
· Anticipate potential questions that the reporter might have.  Review those questions and answers with your spokesperson.
· Review the Faces of Influenza talking points and Q&A documents with your spokesperson. 
· Everything is on the record.  Remember that everything that you and your spokesperson say to the media before, during, and after an interview may become part of the story.  As a precaution, it’s important to use the talking points provided instead of improvising on your own.
· Targeted and ethnic media outlets cater to specific audiences, such as African-Americans, Hispanics, seniors, and parents and families.  When reaching out to audience-specific media, you should: 
· Provide information that may be of particular interest to that specific audience.
· Provide Spanish translated Faces of Influenza materials to Hispanic media outlets.  (For a list of translated Faces of Influenza materials, see the guide that accompanies this kit.)
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